
Developing a Corporate Identity 
 
The idea of a corporate identity is usually overlooked by Small and Medium Sized 
Enterprises as not a vital necessity and a luxury of larger companies. This couldn’t be 
further from the truth, and the value of the corporate ID to the smaller company is 
greater, as the struggle to become known and recognized is more challenging than the 
effort to maintain an image. While both require time, energy, attention, creativity and 
resources, the climb up is always more difficult than holding or gradually gaining ground. 
For this reason, every company, small or large, needs to have a corporate identity. 
 
The identity of a company is much more than what it sells or who it sells to. The ID really 
is all about what the company stands for and why it stands for it. We know that Nike 
stands for fitness and Apple for technology. McDonald’s has carved out the ID of fun, 
tasty food, and Ford is built tough. All of these are easily recognizable because each if 
these companies has spent untold millions creating the association they want us to have 
with their company and products. The question asked is how do smaller companies 
create an identity that can come to represent them as well as the identities of the larger 
companies serve them? Tudog has some suggestions: 
 
1. Think Modern 
 
Keep in mind that we are in a highly mobile communications environment where people 
are able to pick and choose not only the channels they want their messages from, but 
the actual messages as well. You need to make sure that the ID you are creating suits 
today’s world and will work with the habits and preferences of your market. 
 
2. Be Generous 
 
One of the tactics Tudog uses for a great many marketing strategies is charity. The idea 
of doing well while doing good not only appeals to our civic sense of duty, but is also a 
powerful way to demonstrate the qualities of your brand. If your ID involves 
characteristics associated with sports – sponsor a Little League team. If your ID has to 
do with health and fitness – donate to a hospital. Whatever your image, you can find the 
corresponding cause. By donating you are showing the market that you practice what 
you preach and support those who share your ideas and values. This will make those 
who share your vision want to support your company. 
 
3. Look Good 
 
You need your ID to be believable and looking good makes you seem committed. That 
makes it believable. You cannot, despite the confidence you have in the graphic design 
skills of your child or neighbor, create a proper ID without professional designers. The 
look for your logo, brochures, etc. need to match not only the attitude and mood of your 
ID, but also communicate a message that reinforces and strengthens the bond between 
your company and your market. 
 
4. Be Smart 
 
You ID becomes more relevant to people if you are able to back it up with expert advice 
on whatever passion your ID stands for. If you are a sports oriented brand, give advice 
on the fundamentals of a good jump shot or a good way to read a fastball. If you’re 



brand is all about health, offer recipes for good eating and tips on exercise. The smarter 
you are about what your ID is, the more compelling it will be for the people you are trying 
to reach. 
 
5.  Be Seen 
 
Nothing says you have a presence in the life of your market more than their interest in 
being seen associated with your brand. The minute people wanted to wear the Nike 
swoosh on their shirts because it made them feel that it associated them with sports 
excellence was the minute Nike was the king of the athletic shoe. You need to make 
your company image part of the way people see their lives and then integrate their 
meaning of your company with your activities. Make sure you give them the opportunity 
to express their association with you and make sure you have enough visibility that you 
are being seen and understood. 
 
6. Be Active Online 
 
Today’s environment requires that you have a strong online presence, including a great 
website that reflects your companies ID, and perhaps a blog for information consistent 
with what you stand for, and the use of web based technologies (web conferences, etc.). 
The use of the Internet not only gives you another exposure channel, but if done right 
will serve to reinforce and strength your ID. 
 
The development of a corporate ID and the brand that goes with it will allow you to 
create a bond with your market that will enable you to expand your product line and grow 
your revenues. As long as you remain genuine and true to your identity you will be able 
sustain your brand and keep your core market, while attracting new customers eager to 
identify with what you stand for. This is a powerful marketing tool that is truly mastered 
by those with the discipline and focus to sustain their effort and remain steadfast. If you 
do the things in this article (and more) you will find that your identity will have meaning to 
people – and that is very rewarding, emotionally and financially. 


